
Tourism 101



Shorthand
DMO

A Destination Marketing Organization undertakes 
marketing and promotional activities 
on behalf of a destination. Northumberland 
Tourism = County DMO.

Visitor Website Industry 
Website

RTOS8
Regional Tourism Organization 8 markets the 
Kawarthas Northumberland region as a tourism 
destination to bring visitors to Kawartha 
Lakes, Peterborough City/County and 
Northumberland.

Visitor Website lpc_!ug ry Website

MTCG
The Ontario Ministry of Tourism, Culture and Gaming 
supports and delivers tourism and cultural 
experiences across Ontario.

Ministry Website

DO

Destination Ontario markets the province of Ontario both 
domestically and internationally as a tourism destination 
to bring visitors to Ontario.

Industry Website

DC

Destination Canada markets Canada as a 
tourism destination to the world to bring visitors 
to Canada.
Visitor Website Industry Website

TIAO

The Tourism Industry Association of Ontario works 
on behalf of its membership, collectively 
representing the majority of tourism 
businesses and employees across the 
province, to navigate pressing policy issues 
that impact Ontario's tourism industry.



RTOS8
Peterborough & the Kawarthas Kawartha Lakes 
Northumberland County





Tourism Ladder



Mandate

Northumberland Tourism works to grow and assist tourism-related businesses in Northumberland County through promotion and positioning the County as a 4-season destination.



Goals
INCREASE Tourism Spending ENGAGE Prospective Visitors 

& Residents
DEVELOP Awareness & 
Attraction Campaigns

EXPAND Partnership Networks & 
Product Offering

AMPLIFY Marketing Messaging PROVIDE Information 
& Expertise 
(Value)



Considerations

Municipalities Access
Communities
Landmarks

Topography
Assets

Location Experiences



Audiences
Consumers / Visitors Industry Partners

Leisure travelers and
day-trippers

Current and Prospective
Residents

Local tourism-related businesses
&industry 
partners
Professional Meeting Planners
Travel Trade (Group Tours)
Media seeking information, story
starters, 
images or B-roll



Outdoor Adventure Agri-tainment

Wellness Experiences Rur-Ban Discovery



Partner Marketing

ONTARIO BY BIKE



Partner Marketing

CULINARY TOURISM ALLIANCE



Targeted Media

INNOVA RIP 190,000 total video views to date.



Targeted Media

WHERE YOU LAND CAMPAIGN
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- 2024 2023

Audience 33,577 27,845

Video Views 103,933 117,712

impressions 681,568 1,769,046

engagements 28,103 36,862

engagement rate 4.1% 2.1%



Hyperlocal



Hyperlocal



Hyperlocal

Themed videos featuring tours, communities, experiences or tips and tricks.



Hyperlocal
- Lifetime 2024 2023

video views 62,765 43,198 19,567

impressions 93,560 67,893 25,667

engagements 5,402 3,934 1,468

engagement rate 5.8% 5.8% 5.7%



Traditional Media

5-PAGE ARTICLE IN SEP 2024 ISSUE OF CAMPING CARAVANING (FRENCH MAGAZINE)



Tools & Tactics
CONSUMER / VISITOR 
NEWSLETTER

OPEN RATE  44%

CLICK RATE  4.4%

INDUSTRY PARTNER NEWSLETTER

Open Rate 51%

Click Rate 6%



Travel & Tourism Newsletters

Industry Standard as of November 13, 2024

OPEN RATE  32.2% CLICK RATE  1.16%



- Heat Maps



CrowdRiff









Media Hub



Sprout Social





Unique









Websites.









Navigation

Curated maps, trails and incentive programs 
for exploring Northumberland.



Thank you
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